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The "Sukoyaka Health Insurance Project Award" of the 
National Federation of Health Insurance Societies 
Bosch Receives Supreme Award for Health Initia-
tives Sawayaka Health Plan  

 

 Contribution to associate health awareness 

 Joint activities between the Company, the labor union, and the health insur-

ance society have continued for 30 years 

 Motivating the associates to build up their fitness and increase their health 

 

 

Tokyo —  "Sawayaka Health Plan," a joint initiative between three parties: Bosch 

Health Insurance Society, Bosch Labor Union, and the Bosch Group in Japan, 

has received the Supreme Award at the "Sukoyaka Health Insurance Project 

Award." The Supreme Award is the highest award at the event of the National 

Federation of Health Insurance Societies. Bosch Corporation Director and Vice 

President Noriko Morikawa is the director of the Bosch Health Insurance Society. 

On receiving the award, she commented, "I'm delighted to accept this Supreme 

Award in recognition of our long-running efforts to promote associate health." 

She continued, "The 'Sawayaka Health Plan' enables participants to find out in 

detail about their own physical fitness by comparing with their condition five years 

earlier and with colleagues of the same age. In this way, it can draw their atten-

tion to the importance of their health. The program has been well-received by as-

sociates and I hope it will be continued indefinitely." In receiving the award, the 

program was praised not only for its long-term continuation of an effective 

healthcare program, but also measures to make an environment that is easy to 

participate in by holding the program on weekdays for the past two years, and 

achieving an ideal collaborative project between three entities. 

 

The Sawayaka Health Plan 

The plan was a health measure that started in 1985 as part of an effort to encour-

age mental and physical health for associates. Today, the program continues to 

contribute to "health management"* and has been running continuously for 30 

years.  
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The program offers a "physical fitness measurement" every five years for partici-

pants aged 35 and above, and a "Health Promotion Seminar" every 10 years for 

participants aged 35 and above. With the physical fitness measurement, partici-

pants are given a clear measurement result comparing their physical fitness with 

the national average for people their age and with their fitness five years earlier. 

This makes them aware of their fitness level at that point, motivating them to 

build up their fitness and increase their health. At the "Health Promotion Semi-

nar," participants hear lectures on topics such as health, nutrition, dental, and 

mental health, from health specialists such as industrial physicians, nurses, man-

aging nutritionists, dental hygienists, and industrial counselors. The participants 

are encouraged to review the need to promote their health and review their life-

style habits in accordance with their age group.  

 

Health Support from Professional Health Specialists 

Bosch Health Insurance Society undertakes various initiatives other than the 

Sawayaka Health Plan to enable associates to work healthy with peace of mind. 

In Higashimatsuyama city in Saitama prefecture where one of Bosch’s largest lo-

cations is, the Society directly operates its own clinic (internal medicine and den-

tal) and Health Promotion Center, conducts various medical diagnostic, and exer-

cise programs, and also provides a cooking room, nutrition counseling office, and 

mental health counseling room. These facilities are staffed by full-time physi-

cians, nurses, dental hygienists, managing nutritionists, mental health counse-

lors, and exercise trainers who provide associates with health support.  

 

Creating Comfortable Working Environments 

In addition to these measures, Bosch Corporation, a Japanese organization of 

Bosch Group a leading global supplier of technologies and services, continues to 

implement various long-running initiatives to create comfortable working environ-

ments, giving consideration to associates' work-life balance to ensure that they 

can continue working in good health.  

All main offices except for sales offices have staff cafeterias to provide an envi-

ronment where associates can have low-cost meals with outstanding nutritional 

balance.  

Furthermore, all back-office departments have implemented various systems 

such as flexible time systems as well as a telecommuting system to facilitate 

childcare/nursing care, and a general home office system not restricted to child-

care/nursing care, a childcare/nursing care leave system and a system of short 

working hours for childcare/nursing care offering more than the legally required 

minimum conditions. In addition, there are various internal training programs 

such as childcare-related training for associates returning from childcare leave 

and their supervisors.    
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The annual leave usage rate for non-managerial positions is close to 100%, and 

the turnover rate has been maintained at around 1% for many years.  

The Bosch Group is engaging in various diversity activities to improve associates' 

work-life balance and to further promote active roles for female associates. The 

Company plans to bolster these activities further going forward, in cooperation 

with the Bosch Health Insurance Society and the Bosch Labor Union.  
 
 
* “health management": “If the Company cares for the health of its associates it can expect big success 
also in business”; taking this as basis health management can be viewed economically and implemented 
strategically. (source: Kenko Keiei Kenkyukai) 
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About Bosch in Japan 
Bosch in Japan is currently represented in the country by Bosch Corporation, Bosch Rexroth 
Corporation, Bosch Packaging Technology K.K. and other affiliates. Bosch Corporation is re-
sponsible for the development, manufacturing, sales and services of automotive original equip-
ment, automotive aftermarket products and power tools. Bosch Engineering K.K provides engi-
neering services, such as development and application for automotive systems. ETAS.K.K. de-
velops and provides engineering of development support tools of electrical control units. Bosch 
Rexroth Corporation develops and manufactures hydraulics, FA module components and other 
systems which contribute to industrial technologies. Bosch Packaging Technology K.K. pro-
vides processing, packaging and inspection technology. Bosch Security Systems Ltd. provides 
security and communication products and solutions to help secure the safety of lives, buildings 
and properties, and is also a supplier of professional sound systems. In 2014, Bosch Japan 
achieved net sales of some 340 billion yen and employed approximately 7,200 associates. 

Additional information can be accessed at www.bosch.co.jp, www.facebook.com/bosch.co.jp 

and https://twitter.com/BoschJapan  
 
About Bosch worldwide 
The Bosch Group is a leading global supplier of technology and services. It employs roughly 
375,000 associates worldwide (as of December 31, 2015). According to preliminary figures, 
the company generated sales of more than 70 billion euros in 2015. Its operations are divided 
into four business sectors: Mobility Solutions, Industrial Technology, Consumer Goods, and 
Energy and Building Technology. The Bosch Group comprises Robert Bosch GmbH and its 
roughly 440 subsidiaries and regional companies in some 60 countries. If its sales and service 
partners are included, then Bosch is represented in roughly 150 countries. This worldwide de-
velopment, manufacturing, and sales network is the foundation for further growth. In 2015, 
Bosch applied for some 5,400 patents worldwide. The Bosch Group’s strategic objective is to 
deliver innovations for a connected life. Bosch improves quality of life worldwide with products 
and services that are innovative and spark enthusiasm. In short, Bosch creates technology that 
is “Invented for life.” 
 
The company was set up in Stuttgart in 1886 by Robert Bosch (1861-1942) as “Workshop for 
Precision Mechanics and Electrical Engineering.” The special ownership structure of Robert 
Bosch GmbH guarantees the entrepreneurial freedom of the Bosch Group, making it possible 
for the company to plan over the long term and to undertake significant up-front investments in 
the safeguarding of its future. Ninety-two percent of the share capital of Robert Bosch GmbH is 
held by Robert Bosch Stiftung GmbH, a charitable foundation. The majority of voting rights are 
held by Robert Bosch Industrietreuhand KG, an industrial trust. The entrepreneurial ownership 
functions are carried out by the trust. The remaining shares are held by the Bosch family and 
by Robert Bosch GmbH. 
 
Additional information is available online at www.bosch.com, www.bosch-press.com, twit-
ter.com/BoschPresse 
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